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Abstract 
Denne praktik rapport er baseret på en opgave jeg fået som praktikant hos Roskilde Kommunes 
afdeling for By, Kultur og Miljø. Opgaven var at forberede et Earth Connection event i 
Klosterhaven i Roskildes Bymidte, under Lysfesten på Kulturstrøget i oktober 2014. Forbilledet var 
et Earth Connection event i København under Kulturnatten i 2012. Forskellen skulle være at lokale 
resurser og talenter skulle bruges i så høj grad som muligt, og at eventen som er helt stedsspecifikt 
skulle funderes i et helt nyt miljø. En stor del af opgaven vidste sig at være præsentationen af videns 
feltet kultur og sundhed, som er nyt både for mig og Roskilde Kommune. I den forbindelse kom jeg 
til at holde nogle performative præsentationer, som jeg arbejdede frem. 
Rapporten har to dele: Den første præsenterer opgaven og baggrunden for eventen mere i detalje. 
Den anden del præsenterer undersøgnings metode, arbejdsprocess og hvordan resultaterne 
integreres i opgavens løsning. 
Del 1: The Assignment 
The Internship 
Internship place: Roskilde Municipality, the Department for Town, Culture and Environment. 
Internship period: 15:th of March – 15:th  of June. Outside of university internship, the period is 
extended to the 30:th of June, and a period of performing and evaluating the event 1:st of September 
– 1:st of November 
Internship Supervisor for Roskilde Municipality: Marie Berthelsen 
Internship Supervisor for Roskilde University: Bjørn Laursen 
Structure: Weekly workdays are Mondays and Thursdays. Mondays I work from home or other site 
and Thursdays I work in Roskilde. There are also extra workdays as we go along in the co-creative 
process. 
Assignment 
The original assignment: 
”Esthetic and applied design of a sitespecific event in the interdisciplinary field involving art and 
health promotion. Coordinating and organising the event, including fund-raising. Design, 
implementation and evaluation” 
The assignment was based on “Featuring Mother Earth” – an Earth Connection  event in 
Akademiets Have park  in Copenhagen in 2012. Earth Connection is my own name for a loosely 
connected group of people, gathered around interests and events involving creativity, natural 
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elements and ´a paradigm shift´. I start a company with the same name later this year. Roskilde 
wanted a similar event as part of  Lysfesten – a local town festival involving several cultural 
institutions and historical buildings. There was also an expressed wish from the municipality that 
the event would make use of local resources: skills, talents and content should preferably derive 
from Roskilde. To fulfil that requirement it seemed relevant to rely on elements from Cultural 
Planning theory (Skot-Hansen, 2007, Mercer, 2006). 
Cultural planning  
Colin Mercer defines Cultural Planning as “the strategic and integral use of cultural resources in 
urban and community development” (Mercer, 2006). Mercer defines cultural resources as what 
culture means, for the participating individual: “This can mean contemplating an art object and it 
can mean strolling down the street, sitting in a park, eating at a restaurant, watching people at 
work and so on”. Lea Præstebro Nielsen and Ida Espe Andersen suggests in their Master thesis on 
Kulturstrøget that Mercers definition of culture merges with anthropology rather than arts, and 
comprehend cultural resources as “a way of life” (Nielsen & Andersen, 2014). 
The Earth Connection event is addressing the issue of anthropocentrism - the paradigm of looking 
on the world and nature as a backdrop to human existence, rather than including the human being in 
an organic circle of life (Macy, 1998). Anthropocentrism is by many seen as a major reason for the 
excessive depletion of nature´s resources, which is now threatening the survival of the human race. 
The Earth Connection event is  aiming to facilitate urban and community development, by 
loosening up the anthropocentric grid, through personal experience of  nature connectedness. 
 
Nature Connectedness contributes to a state of ´inner sustainability´, a precursor of sustainable 
behaviour and happiness according to several studies (Frantz et al.,2005, Guven, 2012,). This  state 
would enable behavioural lifestyle changes in the town that, as the visionary urban planner Charles 
Landry (2006) puts it, is "meeting planetary needs of the 21st century”. Charles Landry argues that 
in order to meet the future's need of food-, water- and air supply, it is necessary to think restorative 
development, rather than sustainable development; that means exploring how the cities and towns 
can produce food etc. A fundamental difference between the earlier cultural politics and newer 
cultural planning is the focus on inquiry and investigation. To build on what already is, is the 
essence of cultural planning, and therefore it is necessary to allow a considerable amount of time for 
investigation. As the ideals of urban planning is moving away from a hierarchical structure towards 
a shared influence between stakeholders in urban networks (Sehested, 2003), there are strong 
parallels to the development within health promotion. That seems relevant for this interdisciplinary 
project and I will elaborate on these similarities below as they will justify why I claim this event to 
be a health intervention.  
Similarities in the development of cultural politics/ cultural planning and health promotion. 
This event has emerged on the background perspective of community based health interventions 
and is quite a logical product of the development of cultural politics from the 60-ies up to present 
time. It is also a result of a similar development within health promotion – a contemporary 
interdisciplinary field, emerging somehow parallel to the movement in cultural politics, with roots 
in the political climate of the late 60-ies. I will here make an attempt to clarify some of those 
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parallel historical touch points. They have not a timely synchronicity but follow a similar curve of 
aims, strategies and insight. 
In the 1960-ies there was a political aim to provide democratic access to art experiences for all 
socioeconomic groups. Art was still defined as the classic disciplines of theatre, opera, fine arts etc. 
(Ejgod Hansen, 2012). The period could be compared with early health campaigns aiming to bridge 
the gap in life expectancy between wealthy and poor, alas to provide democratic access to health. 
Such a campaign could, for example, recommend a healthy behavior in an imperative language. 
Bourdieu´s study on the correlation between cultural preferences and social status had, and still has, 
a great impact on cultural politics as well as in health promotion.  In Louise Ejgod Hansens article; 
“What is Audience Management?” (2011), she describes a growing awareness in the 70-ies of the 
need for a new definition of what a cultural experience is. Bourdieu´s study on taste (REF) 
quickened the process and a wider concept of culture was established, including folklore and pop-
culture. Participation and co-creation was accepted as defining core values (Jensen, 1988). 
Bourdieu´s theories contributed to breaking up some of the judgmental stereotypes in health 
promotion. There was a continuous realization of that the informative, top-down campaigns 
(interventions) were not having the desired outcome of changed behavior patterns. Neither were 
they efficient in leveling out inequities in health. However determined, we are rarely capable of 
changing behavior just because we “should”. It is even necessary for authorities, to spend a 
considerable amount of effort and money, to bring out behavioral changes that is of immediate 
benefit for us, and reinforced by law – e.g. using the car safety belt. So, as a parallel to the need to 
redefine and widen the definition of what a cultural experience is, a new definition of health 
promotion was reconsidered. Already in 1948 World Health Organization had changed the 
frequently used definition of health as ”the absence of disease or infirmity” to be defined as “the 
state of complete physical, mental and social well-being and not merely the absence of disease and 
infirmity” (www.who.int). For health promotion to facilitate such a flourishing state, it would have 
to move away from imperative commands on what to eat or do, and work in a new way. 
American Journal of Health Promotion published the first and best known definition of the 
discipline of Health Promotion in 1986: “Health promotion is the science and art of helping people 
change their lifestyle more toward a state of optimal health”. This statement is still breathing a 
subtle marking of power in the kind, but authoritative helper´s role. Yet it is radical in its clear 
statement of that health promotion is a science and an art, far from only providing information. 
The focus on salutogenesis (Antonovsky, 1987) – the approach focusing on factors that support 
human health rather than factors that cause disease – made it clear how effective health prevention 
should promote psychological qualities like empowerment, sense of coherence etc. Qualities that 
certainly can be linked to cultural expereinces and creative processes. The agenda of health 
promotion has turned towards facilitating peoples processes by tapping into their own resources and 
values.   
In “WHO 2005 Bangkok Charter for Health Promotion in a Globalized World”, health promotion 
was defined “as the process of enabling people to increase control over their health and its 
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determinants, and thereby improve their health”. That is clearly a step towards accepting that health 
decisions must be based on empowerment and an equal dialogue.  
Still, after the development of an extended definition of culture in cultural politics, there is a 
considerable gap between who is benefitting from the cultural activities and determinants like low 
income, ethnic minority and low education, still plays a big part in deciding people´s life 
expectancy. Cultural planning has emerged as a response to that, and Skot-Hansen mentions eight 
differences between conventional cultural politics and cultural planning (Skot-Hansen, 2007). Some 
examples are diversity vs. homogeneity, art vs. cultural resources and non-hierarchic movements vs. 
conventional producers of culture. Audience management originated in UK, as a response to the gap 
between how much funding going to art productions and what groups who benefitted from it 
(Kawashima REF) Audience management is a way to develop new markets for arts and cultural 
events, by reaching for cultural diversity, social inclusion and new partnerships – e.g. with the 
health sector. 
In this aim of reaching out to engage target groups with social determinants that makes cultural 
participation less likely, cultural politics completely unites with contemporary health promotion in 
cultural planning.  Louise Ejgod Hansen points out, that the main purpose for audience 
management, as it is performed in UK, lies within the areas of health, crime, employment and 
education. Such an instrumental cultural politics is experienced as manipulative by e.g. some artists 
and art professionals, but Karen Taylor, programme manager of the London health intervention: Be 
Crative Be Well, responds to the criticism by saying that she “ has no problem with the fact that 
artists want to change the world through their practice” (Be Creative Be Well, 2011). It would be 
easy to argue, that changing the world, has been a great motivational and creative factor for many 
artists. Ejgod Hansen stresses the importance of dialogue between the cultural institution and the 
audience. The extent of the gap between the two can be understood by her –as you would presume 
obvious comment: “audience involvement requires that you regard them (the audience) as 
competent persons, capable of participating in a dialogue on what cultural experiences would mean 
to them”. The fact that she feels she has to point that out is quite a statement in itself. 
Happiness is the new Money 
Science can now prove that laughing  is very beneficial for our state of well-being. Other beneficial 
qualities is experiencing a sense of coherence (being part of a meaningful whole)(Antonovsky, 
1987), a state of flow,  positive emotion, eudaimonic well-being (Seligman, 2011) etc. It means that 
science has stated, what most of us sort of knew: it´s important how you feel. There is also strong 
evidence for our physical well-being being much closer related  to our thoughts and psychological 
capital, than what has up til now been established. Epigenetics has well documented how our 
genetic heredity can be overruled and transformed in just one generation (Spector, 2012) by 
emotions and beliefs on ourselves and the surroundings (Lipton, 2006). Barbara Fredrickson´s 
`broaden- and-build-theory´ shows how our capacity of problem solving and ability to take new 
things in, is considerably enhanced when experiencing positive emotion.(REF) All this, would in 
itself officially legitimize a feast of wild experimenting and creativity. Due to the dramatic increase 
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in expenses for medical care, caused by the pandemia of lifestyle diseases in the Western 
Hemisphere, this phenomena also attracts substantial interest from governments and the corporate 
world. . Profound happiness is the new money, and the political, scientific and financial climate 
seems favorable for the development of Creative Health 
This is a vast area, too extensive to summarize here, but I will give an example: Artists often have, 
what is called, an “autotelic personality”. Mihalyi Czikszentmihalyi writes: “ Autotelic, deriving 
from the Greek `auto´ - self and `telos´- goal, refers to a self-contained activity, one that is done, not 
with the expectation of future benefit, but simply because the doing itself is the reward” 
(Csikszentmihalyi, 1990). That also comprehends entering a state of flow when performing tasks 
most other people would consider boring. The artist/ creative person is driven by the precious 
`intrinsic motivation´, an inner motivation that will enables the person to live an exciting and rich 
life, despite deprivation of social determinants that would leave another person defeated. That can 
be exemplified by a young striving musician, living in a basement, composing music, or a woman 
and mother in a refugee camp playing songs from back home. 
These people are extraordinary role-models, and often already present in the community. They  are 
intrinsically motivated. Intrinsic (internal) motivation makes us perform a task because it gives us 
joy and a sense of pleasure, and is opposed to extrinsic (external) motivation, caused by e.g. 
increase in status, money, influence or threat of reinforcement by law. Intrinsic motivation has been 
identified as an essential presence, in any sustainable lifestyle change. How and why we experience 
such a motivation is unique for each person. Lifestyle coaching, a popular tool in health promotion 
today, is aiming to facilitate a link between the behavioral change desired by the client and the one 
thing that would motivate her/ him to go through with it. This is to stimulate intrinsic motivation, 
which will enable the client not only to perform the change, but to maintain it. Creativity and arts 
bring a connection to that intrinsic motivation for many people. 
Redefining the assignment 
The realisation of how new the concept of culture as a mean of improving health, dawned upon me 
during the initial weeks and made it evident there was a need to redefine my assignment. The 
definition grew into an assignment with two segments: The first became a strategic assignment with 
the task to introduce – and find - elements from research and my practice and link them to different 
stake holders and their fields. To explore how the link between art/culture and health played out in 
different aspects of reality. The second was to pour all this input, on different levels into a 
congruent, aesthetically exciting and practically relevant event design. A design that will form a 
believable whole, a small world where everything plays together in a way that feels natural. 
The fundraising and evaluation parts of the assignment were diminished, along the internship, and 
were to a large extent given over to others. A contributing reason to that was my own inexperience 
with municipality work. During the whole internship I was continuously working on understanding 
the work processes and underlying agendas. It was challenging - and exciting – to find common 
grounds for a conversation, which was very clearly displayed in the talk I held at a staff meeting 
(see below). It was also difficult to grasp my role in fundraising for this event – to understand 
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whom I were representing in the applications. I needed more knowledge on how to present such a 
collaboration, involving authorities, professionals, volunteers and students, in an appealing way that 
shows its strengths. To sum up the process; the original assignment was branching out into two sub-
assignments: one strategic assignment and one assignment in performance design: 
Strategic assignment: To create awareness around the health benefits of creativity and arts, and to 
provide knowledge on the role of Nature Connectedness in Urban environments.  
Performance Design assignment: Through a process of Cultural mapping and continuous 
evaluation of creative ideas and aesthetic values, take decisions on event design, health issue, 
budget, volunteer and audience management. 
Del 2: The Process: 
Method 
To develop the event and solve my assignment I chose the methods of Cultural Mapping and a 
literature Search. I also took part in a seminar on Cultural planning.  
Cultural mapping 
Choosing Cultural Mapping as a process for designing the event and attracting performing 
participants and audience is a logical choice, when working onbuilding on the Cultural Planning 
theory and Audience Management concept.(REF) 
Cultural Mapping comprehends systematically searching a cultural landscape using different tools. 
In order find and address a new audience for this event, it would be possible to run search words 
through the Association Register, as office worker Regina Laursen at the Town Hall showed me. 
The Cultural Mapping for the project was based on personal encounters with groups and individuals 
that I both systematically searched for, was introduced to, and randomly bumped into. Quite large 
amount of my time went to mapping and understanding the working culture and functions in the 
municipality administration, since it was all new to me. 
The systematic approach was i.e. searching the municipality´s register for different leisure clubs and 
associations in Roskilde. It was spending time in a café, where young students were hanging out 
after school, and in church, museums, and in the shopping street, to interact with the audience and 
talk about the project. I visited the Kulturstrøget event in May to make contacts and observations, 
and I took part in the Metropolis Laboratory Seminar, where I got an overview of cultural planning 
in Scandinavia and Europe. Another approach was, to tap into Marie Berthelsens network in 
Roskilde, to get in contact with schools, educations, centers and entrepreneur within the fields of 
interest that the project touches upon. Both with the intention to find co-creative partners and 
audience – and with quite a grand mission to introduce the whole concept of culture related to 
health. 
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Literature search 
In order to be able to present my case and investigate any arguments for a creative health, I ran a 
literature search on the web. The search was made in Danish, English and Swedish (because there 
already is a test running in Sweden with medically prescribed cultural activities). Search words 
were: sundhed, kultur, kunst, kreativitet/ art,creativity, health, well-being/ hälsa, kultur, konst. I 
used google as search engine. The Be Creative Be Well report was part of curriculum in Audience 
Management at RUC. 
  
Be Creative Be Well 
Be Creative Be Well is an extensive three year Cultural Health Intervention in London areas that 
experience multiple deprivation on several determining factors for well-being as well as cultural 
activity. Ca 3800 persons from deprived areas in London participated and from their self-reports on 
personal it can be read that 55%  had changed their eating habits to a more healthy diet, 74% had 
raised their level of physical activity and 85% had increased their experience of positive emotions. 
The project comprised all kinds of creative activities and art activities and the Be Creative Be Well 
report became an important corner stone, when I needed to open up someone to the idea of that 
creativity can change your lifestyle habits.  
Kultur för hälsa – Culture for Health. A report from the Swedish Institute for Public Health, 2005  
Nordic Knowledge Bank on Culture and Health - www.kulturochhalsa.org  - Nordic site for sharing 
research and data on culture and health. 
 
Choosing a second Health aspect 
The event was commissioned as it was performed in Copenhagen 2012, with the only adjustment of 
involving local resources and stake-holders. The health issue could be customized along the results 
of a cultural mapping. Nature Connectedness is a highly personal experience, which can be 
enhanced through activities ranging from star-gazing to rock-climbing to composting and reading.. 
The activities can focus on other health aspects, like physical activity, positive emotion, diet and 
relaxation. I explored the topic in conversations with different stake holders (see below: Hanne 
Ourø Jensen) and by observation. I chose stress-prevention as a health topic. It involves both 
unemployed and full time workers, and people from different layers of society- 
Kulturstrøget Live 
Roskilde Kommune is aware its´ cultural  capital as a core strength: “Roskilde Kommune wants to 
support cultural stakeholders, who have good ideas, and creates a multitude of cultural activities, 
placing Roskilde on the map as a special, creative and musical town” (Udviklingsprogram: 19). 
Nielsen & Andersen is noting a lack of this support of new influences and “brugerinddragelse” 
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(“involvement of attenders”) in the managements of the institutions behind Kulturstrøget. (Nielsen 
& Andresen, 2014) 
In relation to nature connectedness, there was an antropocentric aestetic present in exhibitions and 
buildings in the old cultural institutions, but there were also eco-cultural aspects, like planting 
flowers, digging for a treasure and churning butter (Roskilde Museum). It was a sober event, with 
no masses of people, but “solid cultural quality”. As Nielsen & Andersen described, there was a feel 
of mild elitism, not a co-creative mood. When television came to record three bridal couples that 
were getting married as part of the event, they completely ignored the spontaneous “live-trailer” by 
young musicians and poets, performing tasters of their show in order to attract people. It added to 
the sense of that the cultural power is held by institutional decision makers. 
An estimate of the age group in the audience is 35-75 yrs. They were engaged in the event and I 
bumped into the same people several times as I visited the different venues. Something quite 
different was going on in the library garden, by the acacia-tree. There were several tables with 
NGO´s and social arts project presenting their activities. Tables and flags and picnics in the grass, 
set a lively welcoming mood. People were talking across tables and age-groups, and there was a 
very friendly atmosphere. A lady from Red Cross offered their assistance on the event (as did a 
guide at Roskilde Museum) and I had a long chat with staff from a youth project at Musicon – a 
creative development area. I figure that the audience will be from the same target group that I met 
under the acacia tree. 
Audience profile 
Performing participants and audience have the same profile involving creativity, natural elements 
and ´a paradigm shift´. 
We will be, individually and as a group, in different stages of change of Nature Connectedness and 
stress management, according to Prochaska´s trans theoretical model (Prochaska et al. 1994). That 
means some families will come because of the interest of only one member, which could be a child 
who is interested in meeting the dogs or the pony / a parent or grandparent participating as a 
meditator/ an aunt who is interested in contemporary dance etc. The event design is striving to have 
something for all family members to enjoy when they get there 
A special target group-and maybe new target group in Kulturstrøget- would be audience members 
with special interest in green well-being and cultural evens. People with values, that are not present 
in the other institutions. That could be an ecosophical worldview or an interest in alternative 
medicine, perma-culture, gardening, meditation, animal-human relations, a sustainable lifestyle- and 
creativity rather than art. That is group of people, who still do not so often can experience an art 
event directed to their field of interest. In this art event there is no need to prove anything, nor 
believe anything – it is an opening to explore a personal experience. In the event we play with 
alternative medical treatments like Earthing. We make no sure claims to its effect, but find the 
results inspiring and worth including. 
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The performing participants are also an audience to all things that is going on during their own 
performance or task. Their learning process is equally important as the audiences´, considering. 
There is only a few in my crew who embrace the whole spectra, and I look for volunteers with great 
autotelic and social capital (see above ) and presence. They belong to a common energy, rather than 
a category.  Everybody who wants and who embrace the core values, can participate as volunteers. 
An outreach audience management strategy (Kawashima, 2002) could be to introduce “creative 
health”, together with nature connectedness and mindfulness as a performance talk, in schools and 
workplaces during a period up to the performance. Maybe engage ambassadors as in “the Balti Bus 
Project” in Lawrence Batley Theatre, U.K (McAllister, 2001) 
Based on my somewhat random attempts to perform a Cultural Mapping, I made a list of potential 
partnerships and volunteers as can be seen in the list below. I am contacting each of them, and when 
there is interest we co-create ideas, tasks, movements, ceremonies, frame works for improvisation 
etc. If the project will be getting funding, I will invite all participants/ volunteers to a workshop, 
otherwise everybody will meet for the first time at the event. All through this process I stay in 
charge as an artist, but co-creation is only limited by me creating the overall structure. I don´t 
dictate how they should fill it out, but enjoy the organic process and trust our shared values and 
energies. My personal satisfaction is to be pleasantly surprised during the event. Only if something 
violates our core values, or the site regulations I will interfere. 
I specifically look to invite persons with a multifaceted background, both as participants and 
visitors. Partly, because they are more ready to embrace a new situation, and partly, because they 
will mirror the project´s core value of diversity. Diversity among participants will provide a variety 
of ways for the audience to connect to the event. Information on the event will go out in local 
newspapers, and will be advertised as part of the festival programme on internet and posters. 
Performing participants and volunteers will use their social media to spread the information. 
 
Mapping of Funding  
Below is a list of potential funding partners for the project. The list is based on web search 
and conversations with collegues in Roskilde  Applications has so far gone to Nordea and 
Region Sjælland for a total of 50.000 Dkk.  We have sketched several differents scenarios, 
depending on if how much (if any) funding will be allowed the project. 
 
- EU Innovation Health and Structural Funds 
- Det Obelske Familiefond 
- Nordea  - det gode liv i byen 
- Region Sjælland 
- Cultural region Midt- og Vest Sjælland 
- Sundare liv for alle (Healthier Life for All) 
- Roskilde municipality 
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Relevant application parameters for some of the funds above: Roskilde municipality align 
themselves with the general governmental recommendations for 2011- 2014: 
”National health objectives for the Danish population are ambitious… our aim is, in 10 years, to be 
able to state the fact that more people chose a smoke-free lifestyle, chose to reduce alcohol 
consumption, to integrate physical activity into daily life and that mental health and well-being are 
prevailing at work-sites, in schools and in everyday life in general.”  
“Sundare liv for alle” (Healthier lives for everybody) has established a fund with 120 million Dkk 
to health related partnerships coordinated by the Ministry of Health. Partnerships can include 
volunteer organizations, companies, municipalities, associations etc (www.sum.dk) 
Cultural regions 2011-2014 (www.kulturstyrelsen.dk)  A cultural agreement between the Minister 
for Culture and a cultural region -a group of municipalities - where Roskilde municipality is 
member of the cultural region Midt-og Vest Sjælland. 
”The cultural region will in all areas consider that the work  with, the participation of and the 
experience of cultural activities, includes an aspect of health.”  
Meeting Hanne Ourø Jensen - Manager at Roskilde Municipality´s Health Clinic. 
Hanne Ourø Jensen was interested in finding out I could include a group of  Turkish unemployed 
women in the event or other creative health event. The women had been forced into a health 
programme by the Job Center and were quite reserved and not very cooperative. It could have been 
great to do another customized event for them, but the earth Connection event probably wouldn´t be 
right for the target group. It did influence my sense of the event and I started to picture a much more 
low-key event, in order to welcome this kind of audience.  
Meeting Søren Lyder Jacobsen - Manager for Roskilde kloster 
Søren Lyder Jacobsen was showing the garden and responded to my ideas with a mix of consent 
and concern, that I couldn´t interpret at all. It seems very important to get things down on paper and 
go through them in order to get a signed deal. 
Talk at a staff meeting in the Department for Sports and Culture 
A few weeks into the internship I was invited to talk at a staff meeting in the Department for Sports 
and Culture. Full of enthusiasm I took on the task, while forgetting all about equal dialogue, cultural 
mapping and audience management. I delivered a completely top-bottom speech, which I had 
planned with no research into what they were interested to hear about. I focused on theories within 
health promotion that I thought could be of interest for them if they wanted to initiate a partnership 
with the Department for Health. It was all very abstract and uninteresting to most of them, who 
haven´t even had had any contact with the idea that creativity relates to health. When they asked 
questions about how to manifest these theories I became even more abstract. We were on different 
channels and I had no connection with what was going on. 
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I did exactly what I have sometimes experienced in universities: teachers who give exciting talks 
about empowerment, co-creation, shared power, tapping into our own wisdom etc. All in a very top-
down one-way communication lecture, with no time for questions..Ok. A tough start gives room for 
improvement. 
Talk at Københavns Jobcenter 
Part of the strategic assignment was to introduce the interdisciplinary field of Creative Health to 
different stakeholders, with different backgrounds. Some potential co-creating stakeholders, is a 
group of unemployed people in an innovative program at INSP! After the adverse talk at the staff 
meeting at the Cultural Department, I felt a strong need to communicate my message much better 
and in a much more customized manner. I wanted to avoid giving recommendations, but provide 
inspiring examples and a simple guided collective coaching process, for the ones who wanted to 
participate. I wanted the meeting to be a dialogue and a discussion. 
When I was invited to talk at Københavns Jobcenter, I saw the opportunity to develop a better 
approach in a performative talk, where I included music, personal stories  and – above all – gave 
room to the missing dialogue and co-creation with the audience. In order to invite an authentic 
dialogue I was consciously exposing myself as a private person, not keeping up the appearances as 
a professional speaker. I opened the space to imperfection and the possibility to take risks and say 
something ”stupid”, by asking for opinions (by show of hands), by asking for Danish words, when I 
didn´t know them and greeting members of the audience as they arrived. I didn´t set a fixed starting 
time after break, but more organically started to playing my instrument as to attract the crowd again. 
I didn´t have a set manuscript, but improvised around themes and a very simple power point, 
sporting pictures from my home  and informal catch sentences  like ”Unemployed – free fall or free 
flight?” 
I used Aristotelian performance techniques like exposition (setting the tone):”I am not a 
professional lecturer, but feel I have something important to say” continuing with a presentation of 
myself and my life experience, including homelessness, art work in war zones etc., to give weight to 
my argument for the premise: that a creative lifestyle, focused on our personal happiness, can get us 
out of a dead end and contribute to our well-being. The first turning point was at the phrase:”So you 
became unemployed and got yourself the toughest employer in the country: yourself and the 
Jobcenter – and the same goes for the staff here in the room..”  The paradox created a conflict, 
which I elaborated on, by communicating facts from science and statistics, in combination with 
tapping into experiences from the audience, by (admittingly leading) questions. This information, 
pointed towards the inefficiency of single-mindedly focus on a difficult problem- in this case 
unemployment , and how such a mentality can cause stress and depression. The point of no return 
happened when I as a consequence of my reasoning introduced ”the sense of coherence”, a 
salutogenetic term for a view on life as meaningful and an experience of being part of a bigger 
context - essential for our well-being. This visibly touched several of the participants.  
I realised there were some Turkish members of the audience, and picked up an improvisation of a 
Turkish folksong on my violin, as an introduction to the statement ” I play this violin because it 
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makes me happy”. After a short presentation of the scientific results of positive emotion on our 
capacity to solve problems, I asked the audience what was their ”personal violin”, and to write it 
down on the paper in front of them if they felt like participating in creating a new “job plan”. 
Directly after, I introduced the second turning point, by presenting the concept of Triple Bottom 
Line – the new statutory way of presenting profits for large companies in their annual report. The 
mandatory Triple Bottom Line reporting is expected to finally trickle down into all layers of smaller 
companies. It is an attempt to secure future human existence and well-being, by bringing all vital 
resources into account, not just financial. 
The Triple Bottom Line consists of  three main areas: People, Planet and Profit. I suggested that 
one way to balance the potential perils of a single-focused job search would be to anticipate the new 
legislation and already now implement this concept of profits in our personal lives. That statement 
lead into a simple coaching session on what was the audiences personal social and environmental 
capital, and how they would stay creative and invite positive emotion into their present life 
situation. I asked questions and the people who wished to participate could answer in writing, while 
I played quitely on the violin. The music held the attention of non-participating audience members 
and prevented a situation where people left the room, interrupting the flow of the performance. 
After there was a dialogue, mirroring a relaxed and authentic atmosphere. 
The talk was recieved very well, several participants and staff came up to see me afterwards. 
Jobcenter København collected written statements from the participants, and I have asked for 
permission to read them. After evaluation and redesign I will offer this talk to INSP! and Roskilde 
Jobcenter, both as part of the strategic assignment and as a way to reach potential volunteering 
participants for the Earth Connection event. 
Metropolis Laboratory 2014 
At the Metropolis Laboratory conference urban planners met artists translating planning principles 
into action. As Ejgod Hansen pointed out with her statement on the challenge of regarding the 
audience as ”competent persons”, much of the discussions on the Metropolis Laboratory was about 
”them” – the citizens, the audience,  the marginalized etc. The rendez-vous, dialogue and 
connection was less represented. But there was also an awareness of this gap, and several ingenious 
art innovations coming forth to bridge it. As urban planner Peter Schultz Jørgensen answered  Gro 
Sandkjær Hanssens open question on how to integrate citizen involvement in urban planning: Just 
get away from the planning..” 
Having worked along side Marie Berthelsen and visited the INSP! venue, I felt that I had seen the 
spirit of cultural planning and audience management, manifested in real life. The atmosphere at the 
INSP! lunch hour was truly welcoming, where it was natural to sit down next to strangers and have 
a chat about all kinds of things. I was observing the presence of different age groups between 15 
and 80 as well as people of different styles, socioeconomic and ethnic backgrounds. 
To stroll along the main street with Marie Berthelsen, is like parading down an alley of 
acquaintances, project partners and friends. Such a social capital seems to me invaluable when it 
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comes to citizen’s involvement, cultural planning and bottom-up initiative. Actions like having 
lunch outside the town hall or to even live in town, seems essential in order to create the relations 
and connections, that enables a  democratic process. Of course there is a risk of nepotism and 
manipulation, but it seems more constructive to deal with that risk through transparency, then 
sustaining the stifling gap between bureaucrats and citizens. 
These are the relevant and interesting talks I attended at Metroplis Laboratory: 
Dorthe Skot – Hansen, University of Copenhagen, DK 
Gro Sandkjær Hanssen, NO 
Lene Ødegaard Hansen, NO 
Lia Ghilardi – IT/UK 
Jens Kvorning, DK 
Jesper Kofoed – Melson, Givrum, DK 
Siri Frech, Urban Catalyst Studio, DE 
Speakers and conference members with whom I discussed the Earth Connection project: 
Christina Hjort, Cutural Planning Laboratory, SE,  
Gitte Juul, Gitte Juul Architects, DK 
Hårvard Arnhoff & Eystein Talleraas, Fællesskapsprosjektet å fortette byen, NO  
Ingrid Kristensen, Ingrid Kristensen & Co, DK 
Mathias Holmberg, Think Space, SE/DE 
Peter Schultz Jørgensen, Arkitekten, DK 
Simone Abram, Leeds Met University, UK 
Stakeholders and Partners 
I was introduced to several persons by my supervisor from Roskilde Municipality, with the 
intention finding stakeholders and co-creative partners for the event. The meetings had a double and 
triple agenda, including the strategic assignment of introducing Creative Health as an 
interdisciplinary field and the opportunity for me to learn about what´s already going on within the 
areas that touch the event: nature connectedness for children, creative social projects, cultural 
stakeholders and - venues, volunteer organisations etc. Below follows a list of all the new contacts 
together with the Earth Connection group. The list shows the potential span of competences and 
qualities in the Roskilde event. 
Choreography and dancers, Jenny Major, Sceneindgangen dance studio 
Craft installations, Sidse Jønsson Kirkegaard 
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Gardeners, Roskilde town 
Horses & Grooms, Vildvorde, Roskilde tekniske skole 
Information, Transition Towns, Omstillingbevægelsen 
Meditators, Gitte Husbond , Mette Andersen 
Mindfulness dance, Åben Dans 
Mindfulness  og massage, Mette Andersen, Zenspiration 
Perma Culture elements, Permakultur Danmark 
Plant knowledge and connection, Katja van Morselaar, Københavns Madhus 
Plants and Gardener’s assistents, Vildvorde, Roskilde tekniske skole 
Practical help, Red Cross 
Practical help, INSP! 
Riding Therapists, Dansk Rideterapeutisk Center 
Roskilde Municipality - the Department for Culture and the Department for Health. 
Runners, Hellas løbe klub 
Soup and bon-fires, Traktørstedet Boserup Naturcenter 
Scenography, Allison Michell, shelters, tree crown details 
Therapy dogs, Trygfonden 
Visual design (lys, video, helhed), Martin Svaneborg, Sceneindgange 
 
Performance Design Theory 
The installation strategy in Earth Connection events: 
 
As a result of the extreme focus on the site as the major attraction in the Earth Connection event, I  
choose Nicolas de Oliveiras installation strategy (Oliveira, 2003), as the constructional principle for 
the event  That is modelled after Gry Worre Hallberg´s analysis of the artistic collective SIGNA´s 
performance installations. I will also follow her example of letting other of Oliveiras strategies 
support the installation, and give suggestions for how to do so, in the continuous re-devising of the 
event:  
Our performance strategy is the conscious attracting of performing participants and audience, that 
support and enhance the installation with his or her unique characteristics, be it abilities, charisma 
or features. In the intersubjective rendezvous between participant and guest, it is important that the 
participant appear as a completely convincing and natural part of the environment. That is possible 
by finding out what core values and qualities the participant possess and build his or her 
performance around that. As the presence of the autotelic personality and flow is essential to the 
performance, it would in most cases mean that the dancers dance and stay in a performing 
consciousness of flow, just next to a gardner who is in her flow, caring for the plants and compost, 
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but in no doubleness with her private self. Some performing participants will have the social task of 
engaging in conversation with the guests. They are the ones with a strong ability to stay in autotelic 
flow - parallel to the SIGNA performers staying in character - while talking on equal terms with 
others, who might try to draw them into their own more `everyday´ conversations. 
 
In fact the event will encompass many parallel realities, mirroring the aim to meet and engage 
people at different stages of change (Prochaska, 1994). The enabling factor is the non-comparing 
presence in this diversity. Just like children play happily in their own universe next to a working 
parent, the FME performers have to commit to co-existence as a rule. That rule will also be passed 
on to the audience, where some will be willing to take fully part in a mourning-healing circle 
(Brown & Macy, 1998) , but might be standing next to someone, who is just in it for the fun or mild 
curiosity. The mingling of performers in everyday clothes among the guests, will open the space to 
heterogenous behaviour and allow a deepening experience of the parallel universe. The intention is 
to facilitate a sense of autopoiesis. 
In an autopoiesis - a selfsustained system - the co-present performing participant and audience meet 
in a reciprocal feedback encounter. That autopoiesis as well as the diversity and parallel multiverses 
are mirrored in the surrounding nature, which is amusingly appropriate, as the term springs from 
biology (Maturana & Francisco in Thyssen, 1997). 
 
 
Oliveiras strategy of style includes unheimliche (Freud, 1912 i Handbook of the Experience 
Economy) elements, that is a deep congruence that surpasses site-specificity. In an Earth 
Connection event it could be that all performers are doing/ wearing something that means personal 
nature connectedness. Unheimliche is a style concept, performed beyond the visible, which enables 
immersion for all performing participants and leaks into the event. My impression is that the 
unheimliche strategy will play out spontaneously for some of the performing participants in 
Roskilde, but it would feel wrong to impose the principle on to anyone except the dancers, who I 
think could use it as a source of inspiration. All persons attending will be in a true process of 
reconnecting to nature, as we are moving collectively as a race. That is beyond performance and 
where the event moves more into a health intervention.  
Style means appearance, and it is a challenge to coordinate the participants' appearance, without 
dictating something that breaks their natural presence. One idea is to invite the guests to take on a 
garment when entering the site, as part of the important start of an immersing process into a liminal 
space (Dithmer, 2008). A ceremonial change into something just a little bit different would quite 
likely tap into the experience of entering an inner and outer  heterotopic space - a space of otherness 
- exactly what a green area in a city really is (Focault, 1984).One idea could be to hand out shawls 
against the cold. Shawls would also visually connect the meditating performers with each other and 
the audience. The shawl design would pick up the theme in material or production method/ethics. 
Marie Berthelsen came up with the idea to use special cups for the tea/soup. Cups and shawls would 
preferably be of local design. 
 
The strategy of site specificity: 
 
The site for FME will always be a "found space" according to Richard Schechner's four principles 
on the found space (1968): First the space the space shall be explored and discovered, not covered 
or masked. Second; nothing is removed or altered. The third principle on scenography demands that 
any alien elements are added with the single purpose of enhancing the specificity of the space. That 
is exactly the whole point in the Earth Connection event, where installations of plants, stones and 
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other organic materials are there, only to enhance the infinite creativity of nature. That is also the 
reason behind the light on certain structures and textures that really stands out in the darkness of 
night. The natural elements are held forth in a new way to enable a deeper and more enticing 
relation between a modern, urban audience and our natural home. 
Each green area in an urban environment is not only a heterotopia - a smaller model of the forest so 
to speak - but is really connected to every part of nature; some of the birds in the trees travel to 
Africa in wintertime, seeds and bugs are flying far away with the wind and the ground is maybe wet 
from a rain that drifted over from the sea.  
In such way we experience that being present and in contact with the place, also mean connecting to 
a space that is `nature in general´ - a feeling more than a visceral space.  These two qualities can be 
compared to Kayes definition of space and place (Kaye, 1994), and should be taken into 
consideration when selecting the site. The event was commissioned for the Klosterhaven garden, 
but before settling on that space we also considered other possibilities, eg, the park Roskilde 
Bypark. 
On deciding on a space, it is important to look for how the objectives for the event can be met. 
Kathleen Irwin's article "The Ambit of Performativity" (2008) gives some clues on spatial 
performative and what to search for. It could be to learn what associations are connected to the site, 
how it changes at different times of the day and year, what unexpected occurrences "to be expected" 
etc. 
Irwin claims that any physical location can be measured or considered by its performativity. Irwin 
uses the term spatial performative, which is essential for the performance experience, when relating 
to site-specific work. 
 
That means it is necessary to look at any potential location from the perspective of its own 
performative - completely separate from any added performance. It is relevant to consider the 
specific attributes regarding embodiment, social relations, ideology, political and emotional in order 
to make a well-funded descision on what site to choose or to look for. A place that immediately 
appears inspiring and supporting of the qualities the performance intends to communicate, can hold 
historical or other meaning known to the audience, that undermine and blur the art work – or add 
something extraordinary to it. 
An historical of the Klosterhaven garden provides an immense amount of narrative and heritage. 
The site has remnants from a13:th century Black Friars monastery. Later it was turned into a manor 
with an extensive agricultural business and 1699 it was turned into a monastery for unmarried 
women from the ruling classes. These women were not necessarily particularly interested in life as a 
`bride of Christ´, but could be of very worldly disposition. In a society where women had little civil 
rights or value as unmarried, the monastery probably has been experienced both as a refuge and as a 
prison, depending on the tenant. The garden has been a very precious free space, a work space for 
the growing of medical herbs and all kind of other representations hidden in history. In the further 
end of the garden stand a Robinia tree – also called a false Acacia. In my conversations with 
different stake-holders and members of the public it is clear that the tree is well-known by the 
citizens, affectingly just called “the Acacia tree”. The tree is 300-350 years old and its origin is 
unknown. Quite remarkably it grows in North America, which would have been a very exotic 
destination at that time. Some parts of the tree contains high concentrations of toxic substances, 
others are used for traditional medicine in North America. Was that the reason why it was planted? 
 
There are many layers of meaning in Klosterhaven. One thing that stroke me, during the cultural 
mapping conversations, was how many who – after I revealed the site of the event – immediately 
responded with “Oh, Klosterhaven, it is so beautiful!” That statement I perceive as an expression of 
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meaning – because it is not in my opinion an extraordinary garden. I think the exclusive access, 
together with the branded history of the site, plays a major role in the aesthetic value. 
 
The Spatial perfomative: 
 
Dorita Hannah (2008) argues that a theory of spatial performative is "one that insists on exploring 
the reciprocal relationship between architecture and its inhabitants, where both are active entities". 
When comparing the spatial performative vs performativity, with the definition of theatre space vs 
theatrical space (Scolnicov in McAuley, 2000), the active role of the spatial performative in site-
specific work stands out in relation to the very neutral theatre space, which is defined as the bare 
rooms of stage and seating. In our case this is no symbolism, but very real facts. The inhabitants of 
the site are both human and animal, and the trees and plants are the living architecture. The event 
premise, is how the interaction reflects and respects the well-being of plants and animals as well as 
the human being. 
To enable a reciprocal relationship to unfold, for both performing participants, audience and living 
architecture, it is relevant to choose a strategy: One Earth Connection strategy is to make the 
relationship with the location "the whole story", interacting, exploring and reaching to all its aspects 
together with the audience. 
Interesting is that all event participants and audience, are `on stage´ in relation the tenants of the 
monastery building, still under patronage of the founding aristocratic families. The tenants are 
mostly retired individuals and couples, who really have made a choice and often waited long to 
come and live there. The tenants are not reflecting ethnical or religious diversity; Danish citizenship 
and membership in the Danish National Church is required to have a flat in the monastery. This 
silent and secret audience can watch everything that goes on in the garden through their windows, 
much like the unmarried women, who have lived there for centuries. 
 
Herbal Ceremony 
The centrepiece in the forest zone will be an installation made of organic materials and edible herbs. 
It will be designed as a structure of wood that can be filled in with organic materials and edible 
herbs. It will be raised during the first part of the event in a co-creative process with garden artists 
and participants. It is important that no toxic plants are included and that the herbs are mixed in 
between each other – so there are no larger areas of  `monoculture´. Since one year I have been 
experimenting with this herbal style together with Katja van Morselaar and others in the Earth 
Connection team, in a social housing estate for families in Copenhagen (see pictures below). 
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fig.1 Biodiversity in a herbal bed, inspired by perma culture. 
To embrace art, site, creativity and science I designed an Herbal Ceremony around the centre-piece. 
It was rooted in folk tradition and ecosophy, employing elements of mindfulness, movement and the 
senses of smell, touch and taste. It offered several levels of participation for persons in different 
ages, expressions  and stages of change. 
The aim was to address shame and sorrow by a sensuous joining of the circle of life. Letting the 
body intuitively pick leaves to eat from the plants, in a knowing that it would be good for us and 
good for the plant. We would change the plant, but we wouldn’t kill it. The remaining leaves would 
now receive more nutrients and energy. 
 I did two test runs: one ceremony with a gardener and my supervisor from Roskilde Municipality, 
and one ceremony with the choreographer Jenny Major and the team of five dancers. All reported 
new experiences of taste, touch and smell and there was an overall feed-back of that the ceremony 
made sense and was accessible and inspiring. 
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Fig.2 Plants of different heights, giving a´ foresty feel´ - especially for toddlers 
From the experiments with the herbal garden I will know which herbs to bring to the event. Sage 
and parsley for example. 
Organisation 
Earth Connection is growing into a mobile, yet site-specific event. Ideally, that would mean 
connecting and mobilising new volunteering participants at each new venue, in a design customized 
to them and the site. That makes the event locally embedded and the impact more sustainable. 
The goal and the obvious challenge is to make these more or less loosely connected participants and 
groups of participants play together in a way that all have a good time and the guests have a make-
belief experience (Schechner, 2000), where nothing draws their attention away from nature's own 
magic.That means an organisation that is supportive, specific and mainly clear of over-and 
underorganisation (Chen, 2009). Ideally an organisation that can embrace great diversity and yet 
guarantee a high quality experience to the audience members and performing participants. 
The organisational goal for Earth Connection is to establish an enabling organization by finding, 
practice and reflect upon, the 'sweet spot' (Chen, 2009) between bureaucratic and collectivist 
practice. ..and avoid underorganization by "making the implicit explicit" (Chen, 2009). 
 
A practical measure, to meet the volunteer's need for structure and clarity could be simple 
guidelines with core values, mission and the definition and roles of the different groups of 
participants and their relation and tasks. Other volunteer care: 
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-attractive offers of team activities, without making them mandatory  
-inspiring goals  
-encourage participants to enjoy themselves and be authentic 
-be a role model in enjoying ourselves and be authentic  
 
Event Design 
All inclination to ´get people to come´, ´to draw people in´ has been excluded in the event as a 
result of the input from Metropolis Laboratory and discussions of equity above. Authenticity is the 
core value and quality of the event and it is personal. This is our sincere proposition of audience 
management. We will not try to convince, impress or teach. We invite people to share and take part 
in our own process of connecting to Earth. We will be excited to meet them personally and to share 
their process. Some design details that integrates the results from the assignment process:  
Objectives and  for a Health Intervention on Inner Sustainability –these are the objectives, that are 
fixed for all earth Connection events and they are based on scientific literature: 
 
-Adress the inner knowing that nature is our home, and that we have the innate ability to live here in 
harmony with the surroundings 
-Enable a relation to natural elements with connotation to eudaimonic feelings and flow 
-Communicate in a way that facilitates empowerment and self-awareness 
-Celebrate immersion  
-Provide hands-on experience on a level that is both relevant for the participants interests and 
capacity. 
-Share the fascination and enthusiasm for the infinite possibilities in sustainable well-being and 
avoid motivation through threat. 
 
Core Values: Diversity, Authenticity, Immersion and Connectedness -Immersion is a common 
denominator for science and performance art in the Earth Connection event. Research is pointing 
towards that the positive effects of nature experiences, depends on the degree of immersion as a 
determining factor (Netta Weinstein et.al, 2009). Gry Worre Hallberg holds immersion as an 
essential quality in a performance installation, that shall facilitate a make belief event (Worre 
Hallberg, 2009). The other values are a result of the discussion above. 
 
A second health aspect – In the conversations with Klosterhavens manager, he mentioned the 
importance of a sober and quiet event, showing respect for the tenants in the monastery. That fact in 
combination with some great input and engagement from Mette Andersen,  from Zenspiration made 
me choose stress prevention in form of mindfulness as a second health topic. 
Workshop- if there will come funding into the project, it would be very productive to arrange a 
nature connectedness workshop for all participants, preferably 2-3:rd of September, when the first 
day would be a visit to the therapy garden Nacadia in Hørsholm. 
 
Name - Naming the event is a process, following the curve of input during the internship. Marie 
Berthelsen from Roskilde Municipality had strong objection against using an English title. She 
suggested the working title “Skumringstid I Klosterhaven” and pointed towards that including 
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`Klosterhaven´in the name would attract an audience to the event, because of the exclusive prospect 
of getting admission to this closed garden. I would feel positive about an international name in the 
Danish Garden and I have a sense I would speak to a younger audience. 
Event sessions – the event will open in  three 50 minutes sessions – or `performances´ : 
1. Construction of centre-piece, dogs and horse- walk 
2. Herbal Ceremony and dancers 
3. Meditation ceremony around the acacia tree and solo dance ritual. 
Event zones -the event area will have four main zones with differents physical features 
1.  Soup zone in the parking lot by the entrance of the garden – soup over the bonfire in a tent made 
of nature materials with open walls. 
2.  Forest zone in the garden. Mingling in between the trees will be a forest of meditators. Beside 
some of them there will be an empty seat for audience to sit down and there will be an interaction in 
a meditative space. 
3.  Barefoot track zone on the lawn. On a cleared track marked with small cressets, there is an 
opportunity to walk or run with bare feet on the ground – a mindful experience and/ or a challenge, 
depending on who you are  
4.  Earthing zone around the acacia tree . a possibility to lie down and relax under a blanket, light 
massage or meditation, singing concert. 
 
Conclusion 
The Earth Connection Event is taking shape as a mobile event that can co-create a site-specific 
event with local resources and talent.  In order to organise that and implement event co- leadership, 
I will have to improve skills like negotiating, closing deals on partnerships and presenting my ideas 
to different stake holders. A learning experience from the process in Roskilde is that performance 
talks are an important part of setting up the event. 
During the multitude of meetings and conversations during this period, many suggestions and ideas  
for other Creative Health projects came up. A new Danish political party was actually founded 
during this period, placing medical prescribed cultural activities on its political agenda. There seems 
to be a future for Creative Health as a concept. 
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